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Bio. Dr. Jose Ramon Saura is an Associate Professor (Tenured) of Data Analytics, Digital Economics, and Digital Marketing in the Department of 

Business Economics at Rey Juan Carlos University (Madrid, Spain). He served as Vice-Dean for Research, Internationalization, and Professional 

Partnerships at the Faculty of Business Economics (2023 to 2025). He is the Co-Editor-in-Chief of the Elsevier journal Global Economic Research.  

Dr. Saura is recognized as one of the World's Top 2% Most Influential Scientists in Business Management and Marketing, per the globally renowned 

ranking by Elsevier and Stanford University in 2022, 2023, 2024 and 2025. Among over 57,000 authors, he is ranked 180th in the Business & 

Management subfield. With six of his papers ranked in the top 1% of highly cited publications globally in Web of Sciences (WoS) in Business and 

Economics from 2021 to 2025, Dr. Saura's work demonstrates both breadth and depth internationally. These influential studies, published in leading 

journals like Technovation, Government Information Quarterly, Journal of Business Research, Technological Forecasting and Social Change, and 
International Journal of Information Management, have advanced the understanding of critical issues at the intersection of technology, digital 

marketing, and consumer behavior.  

Dr. Saura has combined academic rigor with practical expertise throughout his career. He has worked and provided consultancy to leading global 

organizations, including Google, L'Oréal, Deloitte, Telefónica, and MRM//McCann, enabling him to bridge theoretical insights with real-world 

applications. His research covers behavioral economics, online behavior, AI in governments, and techniques for analyzing social media user-generated 
content. He merges scholarly rigor with industry acumen. As Editor, Dr. Saura provides perspectives on digital disruption, innovation, and practical 

applications.  

Dr. Saura has also served as a research evaluator for national funding and projects on behalf of the following institutions: Government of Italy, 

Ministry of University and Research (Rome, Italy); Government of Poland, National Science Center of Poland (Warsaw, Poland); National Research 
Council of the Netherland., Dutch Research Council (The Hague, The Netherlands); Swiss National Science Foundation (SNSF), Swiss Federal 

Government (Bern, Switzerland); Qatar Research, Development and Innovation (QRDI), National Council (Doha, Qatar); Technology Agency of the 

Czech Republic (Prague, Czech Republic); Linz Institute of Technology (Linz, Austria); and Research, Development, and Innovation Authority of 

Saudi Arabia (RDIA) (Riyadh, Saudi Arabia). 
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1. Saura, J. R. (2021). Using Data Sciences in Digital Marketing: Framework, methods, and performance metrics. Journal of Innovation & 
Knowledge, 6(2), April–June 2021, 92-102. https://doi.org/10.1016/j.jik.2020.08.001 

Quartile (2020) Q1 Category Business 
Impact Factor  
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2. Saura, J. R., Škare, V., & Dosen, D. O. (2024). Is AI-based digital marketing ethical? Assessing a new data privacy paradox. Journal of Innovation & 
Knowledge, 9(4), 100597. https://doi.org/10.1016/j.jik.2024.100597 
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5. Ribeiro-Navarrete, S., Saura, J. R., & Palacios-Marqués, D. (2021). Towards a new era of mass data collection: Assessing pandemic surveillance 
technologies to preserve user privacy. Technological Forecasting and Social Change, 167, 120681. https://doir.org/10.1016/j.techfore.2021.120681  
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Transfer 
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Quartile (2020) Q1 Category Business 
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  8.698     View 
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Quartile (2020) Q1 Category Business 
Impact Factor 
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8. Palos-Sanchez, P., Saura, J.R. and Correia, M. (2020). Do tourism applications’ quality and user experience influence its acceptance by tourists? 
Review of Managerial Sciences, 1-37. https://doi.org/ 10.1007/s11846-020-00396-y 

Quartile (2020) Q1 Category Business, Management 
Impact Factor 
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7.127 View 

9. Saura, J.R., Ribeiro-Soriano, D. & Iturricha-Fernández, A. (2022). Exploring the challenges of remote work on Twitter users' sentiments: From digital 
technology development to a post-pandemic era, Journal of Business Research, 142, March 2022, 242-254. 
https://doi.org/10.1016/j.jbusres.2021.12.052 
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11. Saura, J. R., Ribeiro-Navarrete, S., Palacios-Marqués, D., & Mardani, A. (2023). Impact of extreme weather in production economics: Extracting 
evidence from user-generated content. International Journal of Production Economics, 260, 108861. 

Quartile (2020) Q1 Category Management, Economics 
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12   View 

12. Saura, J. R, Ribeiro-Navarrete, S., and Skarze, M. (2022). How does technology enable competitive advantage? Reviewing state-of-the-art and 
outlining future directions, Journal of Competitiveness, 14(4), 172–188. https://doi.org/10.7441/joc.2022.04.10 

Quartile (2020) Q1 Category 
Business, Management, 

Economics 
Impact Factor 
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13. Palos-Sanchez, P., Saura, J.R., Cepeda, G., Velicia-Martin, F. (2021). A Business Model adoption based on Tourism Innovation: Applying a 
Gratification Theory to Mobile Applications, European Research on Management and Business Economics, 27(2), 100149. https://doi.org/ 
10.1016/j.iedeen.2021.100149 

Quartile (2020) Q1 Category Business, Economics 
Impact Factor 

(5 years) 
 5.024     View 

14. Debasa, F., Gelashvili, V., Martínez-Navalón, J.B. and Saura, J.R. (2023). Do stress and anxiety influence users' intention to make restaurant 
reservations through mobile apps?. European Research on Management and Business Economics, Vol. 29, Nº. 1, 2023, págs. 44-54, 
https://doi.org/10.1016/j.iedeen.2022.100205 

Quartile (2020) Q1 Category Business, Economics 
Impact Factor 

(5 years) 
 5.024     View 

15. Saura, J. R., Ribeiro-Soriano, D., & Palacios-Marqués, D. (2022).  Exploring behavioral data science privacy issues in government artificial intelligence 
deployment, Government Information Quarterly, 101679.  https://doi.org/10.1016/j.giq.2022.101679 
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16. Saura, J. R., Ribeiro-Soriano, D., & Palacios-Marqués, D. (2021). From user-generated data to data-driven innovation: A research agenda to 
understand user privacy in digital markets. International Journal of Information Management, Volume 60, October 2021, 102331. https://doi.org/ 
10.1016/j.ijinfomgt.2021.102331 
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Impact Factor 
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14.098     View 

17. Reyes-Menendez, A., Saura, J.R., Stephen, B.T. (2020). Exploring Key Indicators of Social Identity in the #MeToo Era: Using Discourse Analysis in 
UGC.  International Journal of Information Management, 54:102129, https://doi.org/ 10.1016/j.ijinfomgt.2020.102129  

Quartile (2020) Q1 Category Information Sciences 
Impact Factor 

(5 years) 
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18. Saura, J. R., Reyes-Menendez, A., & Thomas, S. (2020). Gaining a deeper understanding of nutrition using social networks and user-generated 
content. Internet Interventions, 100312. https://doi.org/ 10.1016/j.invent.2020.100312 

Quartile (2020) Q1 Category 
Internet Informatics 
Information Sciences 

Impact 
Factor 

4.333   View 

19. Palos-Sanchez, P., Saura, J.R., Ríos Martin, M.A. and Aguayo-Camacho, M. (2021). M-Health Apps: Towards a Better Understanding Intention to 
Use. JMIR mhealth and uhealth. https://doi.org/ 10.2196/27021 

Quartile (2020) Q1 Category 
Medical Informatics  
Health Care Sciences 

Impact 
Factor 

6.111   View 

20. Gelashvili, V., Martínez-Navalón, J. G., & Saura, J. R. (2021). Using Partial Least Squares Structural Equation Modeling to Measure the Moderating 
Effect of Gender: An Empirical Study. Mathematics, 9(24), 3150. 

Quartile (2020) Q1 Category Mathematics 
Impact Factor  

(5 years) 
2.258   View 

21. Palos-Sanchez, P., Saura, J.R., and Ayestarán, R. An exploratory approach to the adoption process of Bitcoin by business executives. Mathematics, 
9, 355. https://doi.org/10.3390/math9040355 

Quartile (2020) Q1 Category Mathematics 
Impact Factor  

(5 years) 
2.258 View 

22. Saura, J. R., Dwivedi, Y. K., & Palacios-Marqués, D. (2022). Online User Behavior and User-Generated Content. Frontiers in Psychology, 13. 
https://doi.org/10.3389/fpsyg.2022.895467 

Quartile (2020) Q1 Category Psychology, Multidisciplinary 
Impact Factor 

(5 years) 
3.620 View 

23. Saura, J. R., Palacios-Marqués, D., Correia, M. and Barbosa, B. (2022). Innovative behavior in entrepreneurship: Analyzing new perspectives and 
challenges, Frontiers in Psychology, https://doi.org/10.3389/fpsyg.2023.1123236 

Quartile (2020) Q1 Category Psychology, Multidisciplinary 
Impact Factor 

(5 years) 
3.620 View 

24. Saura, J. R., Ribeiro-Soriano, D., & Palacios-Marqués, D. (2021). Using data mining techniques to explore security issues in smart living environments 
in Twitter, Computer Communications. https://doi.org/10.1016/j.comcom.2021.08.021 

Quartile (2020) Q1 Category 
Computer Sciences 

Information Systems 
Impact Factor 

(5 years) 
  3.167     View 

25. Palos-Sanchez, P. R., Saura, J. R., & Velicia-Martin, F. (2022). A case study on a hedonic-motivation system adoption model in a game-based student 
response system. International Journal of Human–Computer Interaction, 1-18. https://doi.org/10.1080/10447318.2022.2121801 

Quartile (2020) Q1 Category 
Computer Sciences, 

Ergonomics 
Impact Factor 

(5 years) 
4.7     View 

26. Saura, J. R., Palos-Sanchez, P., & Velicia-Martin, F. (2020). What Drives Volunteers to Accept a Digital Platform That Supports NGO 
Projects?. Frontiers in Psychology, 11, 429. https://doi.org/ 10.3389/fpsyg.2020.00429 

Quartile (2020) Q1 Category Psychology, Multidisciplinary 
Impact Factor 

(5 years) 
3.620 View 

27. Palos-Sanchez, P. and Saura, J.R. (2018). The Effect of Internet Searches on Afforestation: The Case of a Green Search Engine. Forests, 9, 51. 
https://doi.org/10.3390/f9020051 

Quartile (2020) Q1 Category 
Sustainable Science and 

Technology, Forestry 
Impact Factor 

(5 years) 
2.804    View 

28. Martinez-Navalon, J.B., Gelashvili, V., Saura, J.R. (2020). The Impact of Environmental Social Media Publications on User Satisfaction with and Trust 
in Tourism Businesses. International Journal of Environmental Research and Public Health. 17, 5417, https://doi.org/10.3390/ijerph17155417 

Quartile (2020) Q1 Category 
Public, Environmental and 

Occupational Health 
Impact Factor  

(5 years) 
2.948    View 

29. Saura, J.R., Palos-Sanchez, P.R. and Rios Martin, M.A. (2018). Attitudes to environmental factors in the tourism sector expressed in online 
comments: An exploratory study. International Journal of Environmental Research and Public Health. 15(3), 553; 
https://doi.org/10.3390/ijerph15030553 

Quartile (2020) Q1 Category 
Public, Environmental and 

Occupational Health 
Impact Factor  

(5 years) 
2.948    View 

30. Reyes-Menendez, A., Saura, J.R. and Alvarez-Alonso, C. (2018). Understanding #WorldEnvironmentDay User Opinions in Twitter: A Topic-Based 
Sentiment Analysis Approach, International Journal of Environmental Research and Public Health. https://doi.org/ doi.org/10.3390/ijerph15112537 

Quartile (2020) Q1 Category 
Public, Environmental and 

Occupational Health 
Impact Factor  

(5 years) 
2.948 View 
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31. Saura, J. R., Palacios-Marqués, D., & Ribeiro-Soriano, D. (2023). Digital marketing in SMEs via data-driven strategies: Reviewing the current state of 
research. Journal of Small Business Management, 61(3), 1278-1313. https://doi.org/10.1080/00472778.2021.1955127 

Quartile (2020) Q1 Category Management 
Impact Factor 

(5 years) 
6.8 View 

32. Sánchez-Robles, M., Saura, J. R., & Ribeiro-Soriano, D. (2023). Overcoming the challenges of cooperative startups businesses: insights from a 
bibliometric network analysis. Review of Managerial Science, 1-32. https://doi.org/10.1007/s11846-023-00670-9 

Quartile (2020) Q1 Category Business, Management 
Impact Factor 

(5 years) 
7.127 View 

33. Ribeiro-Navarrete, B., Saura, J.R. & Simón-Moya, V. Setting the development of digitalization: state-of-the-art and potential for future research in 
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Quartile (2020) Q1 Category Business, Management 
Impact Factor 
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7.127 View 
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Quartile (2020) Q1 Category Business, Management 
Impact Factor 

(5 years) 
4.3 View 
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5.2 View 
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(5 years) 
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Impact Factor 

(5 years) 
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Impact Factor 

(5 years) 
6.310    View 
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Impact Factor  
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