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Computer Science 

Information Systems 
Impact Factor  

(5 years) 
3.671    View 
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Multidisciplinary  

Sciences 
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2.713    View 

48. Saura, J. R., Reyes-Menendez, A., and Palos-Sanchez, P. (2019). Mapping multispectral Digital Images using a Cloud Computing software: 
Applications from UAV images. Heliyon, 5(2). https://doi.org/10.1016/j.heliyon.2019.e01277 

Scopus (2020) Q2 Category Multidisciplinary 
Impact 
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0.46 SJR View 

49. Reyes-Menendez, A., Saura, J.R. and Ferrao, F. (2020). Marketing Challenges in the #MeToo Era: Gaining Business Insights Using an Exploratory 
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Impact 
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3.049 View 

51. Palos-Sanchez, P., Martin-Velicia, F., and Saura, J. R. (2018). Complexity in the Acceptance of Sustainable Search Engines on the Internet: An Analysis 
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Applications 
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52. Reyes-Menendez, A., Saura, J.R., Palos-Sanchez and Alvarez, J.M. (2018). Understanding User Behavioral Intention to adopt a Search Engine that 
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53. Saura, J.R., Palos-Sanchez, P.R. and Grilo, A. (2019). Detecting Indicators for Startup Business Success: Sentiment Analysis using Text Data Mining. 
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(5 years) 
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10.3390/su10093016 

Quartile (2020) Q2 Category 
Green, Sustainable Science 
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3.473    View 
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Impact 
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Quartile (2020) Q2 Category 
Green, Sustainable Science 

and Technology 
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(5 years) 
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(5 years) 
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Impact 
Factor 

3.897   View 
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Quartile (2020) Q3 Category Business  
Impact 
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3.962   View 

60. Saura, J.R., Ribeiro-Soriano, D., Palacios-Marqués, D. On-line visitor’s reviews and its influence on business economics: An empirical study in 
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Impact 
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1.252   View 

61. Reyes-Menendez, A., Palos-Sanchez, P. R., Saura, J. R., and Martin-Velicia, F. (2018). Understanding the Influence of Wireless Communications and 
Wi-Fi Access on Customer Loyalty: A Behavioral Model System. Wireless Communications and Mobile Computing, 2018. 
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Information Systems 
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UTAUT. International Journal of Mobile Communications. https://doi.org/10.1504/IJMC.2019.10015531.  
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Impact 
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1. Saura, J.R.; Reyes-Menendez, A. and Filipe, F. (2019). Comparing Data-Driven Methods for Extracting Knowledge from User Generated Content. 
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Scopus (2020) Q2 Category General Economics 
Impact 
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0.46 SJR  View 

2. Saura, J.R., Debasa, F., and Reyes-Menendez. (2019). Does User Generated Content Characterize Millennials Generation Behavior? Discussing the 
Relation between SNS and Open Innovation. Journal of Open Innovation: Technology, Market, and Complexity, 5(4), 96. 
https://doi.org/10.3390/joitmc5040096 

Scopus (2020) Q2 Category General Economics 
Impact 
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3. Saura, J. R., Reyes-Menendez, A., and Palos-Sanchez, P. (2019). Are Black Friday Deals Worth It? Mining Twitter Users’ Sentiment and Behavior 
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Impact 
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0.46 SJR  View 

4. Saura, J. R., Reyes-Menendez, A., & Van Nostrand, C. (2020). Does SEO Matter for Startups? Identifying Insights from UGC Twitter Communities. In 
Informatics, Vol. 7, No. 4, p. 47. https://doi.org/10.3390/informatics7040047 

Scopus (2020) Q2 Category 
Computer Networks 
Communications 

Impact 
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0.45 SJR View 

5. Saura, J. R., Palos-Sánchez, P., and Cerdá Suárez, L. M. (2017). Understanding the Digital Marketing Environment with KPIs and Web Analytics. Future 
Internet, 9(4), 76, https://doi.org/10.3390/fi9040076 

Scopus (2020) Q2 Category 
Computer Networks 
Communications 

Impact 
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0.43 SJR View 

6. Palos-Sanchez, P., Reyes-Menendez, A. and Saura, J.R. (2018). Modelos de Adopción de Tecnologías de la Información y Cloud Computing en las 
Organizaciones: Un análisis de la Literatura. Informacion Tecnológica, 30 (3), 10. 

Scopus (2020) Q2 Category Multidisciplinary 
 Impact 
Factor 

0.22 SJR View 

7. Matos, N. D., Correia, M. B., Saura, J. R., Reyes-Menendez, A., & Baptista, N. (2020). Marketing in the Public Sector—Benefits and Barriers: A 
Bibliometric Study from 1931 to 2020. Social Sciences, 9(10), 168. https://doi.org/10.3390/socsci9100168 

Scopus (2020) Q2 Category Social Sciences 
 Impact 
Factor 

0.36 SJR View 

8. Palos-Sanchez, P., Saura, J. R., Grilo, A., & Ramirez, R. R. (2020). How attitudes, vision and ability to capture opportunities affect startups’ business 
creativity. Creativity Studies, 13(2), 387-405. https://doi.org/10.3846/cs.2020.10482 

Scopus (2020) Q2 Category Cultural Studies 
Impact 
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0.18 SJR   View 

9. Saura, J. R., Reyes-Menendez, A. (2021). Innovative Knowledge-Based Methods for Information Management in Business and Marketing. Journal of 
Indian Business Research, Editorial Article. 

Scopus (2020) Q3 Category Business, Management 
Impact 
Factor 

0.33 SJR View 

10. Saura, J.R., Reyes-Menendez, A. and Palos-Sanchez, P. (2018). Un Análisis de Sentimiento en Twitter con Machine Learning: Identificando el 
sentimiento sobre las ofertas de #BlackFriday. A feeling analysis in Twitter with machine learning: capturing sentiment from #BlackFriday offers. 
Espacios. 39(43) 

Scopus (2020) Q3 Category 
Business and International 

Management 
Impact 
Factor 

0.14 SJR View 

11. Herráez, B., Bustamante, D. y Saura, J.R. (2017). Information classification on social networks. Content analysis of e-commerce companies on 
Twitter. Espacios, 38 (52), 16 

Scopus (2020) Q3 Category 
Business and International 

Management 
Impact 
Factor 

0.14 SJR View 

12. Reyes-Menendez, A., Saura, J.R., and Palos-Sanchez, P. (2018). Identifying Key Performance Indicators for Marketing strategies in Mobile 
Applications: A Systematic Literature Review.  International Journal of Electronic Marketing and Retailing 

Scopus (2020) Q3 Category 
Marketing, Business and 

Management 
Impact 
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0.22 SJR View 
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LIBROS EDITADOS 
 

1. Saura, J.R. and Debasa, F. (2022). Handbook of Research on Artificial Intelligence in Government Practices and Processes. IGI Global. 
https://doi.org/9781799896098 

ISBN 9781799896098 Category Business Editorial IGI Global    View 

 

2. Saura, J.R. (2022). Advanced Digital Marketing Strategies in a Data-Driven Era. IGI Global. https://doi.org/9781799896098 

ISBN 9781799880035 Category Business Editorial IGI Global    View 

 

3. Saura, J. R. (Ed.) (2023). Big Data Marketing Strategies for Superior Customer Experience. IGI Global. https://doi.org/10.4018/978-1-6684-6454-0 

ISBN 9781799880035 Category Business Editorial IGI Global    View 

 

 

CAPÍTULOS DE LIBRO 

1. Bennett D., Yábar D.PB. and Saura J.R. (2017) University Incubators May Be Socially Valuable, but How Effective Are They? A Case Study on Business 
Incubators at Universities. In: Peris-Ortiz M., Gómez J., Merigó-Lindahl J., Rueda-Armengot C. (eds) Entrepreneurial Universities. Innovation, 
Technology, and Knowledge Management. Cham, Switzerland: Springer. https://doi.org/10.1007/978-3-319-47949-1_11 

ISBN 978-3-319-47949-1 Category 
Business Strategy  
and Management 

Editorial Springer View 

2. Palos-Sanchez, P. Saura, J.R. and Alvarez-Garcia, J. (2019). Innovation and Creativity in the Mobile Applications Industry: a case study of Mobile Health 
Appplications (e-Health Apps). In: Peris-Ortiz, M.: Cultural and Creative Industries. A way to entrepreneurship and Innovation. Cham, Switzerland: 
Springer 1_11 https://doi.org/ 10.1007/978-3-319-99590-8_7 
 

 

ISBN 978-3-319-99590-8 Category 
Business Strategy  
and Management 

Editorial Springer View 

3. Saura, J.R., Palos-Sanchez, P. and Alvarez-Garcia, J. (2018). Innovation and Creativity for Sustainable Resource Management: A Case Study About 
Search Engines. In Escobar, B. and Miras, M.: Corporate Social Responsibility: Challenges in Diversity, Accountability and Sustainability. NOVA Publishers 

ISBN 978-1-53614-293-8 Category 
Business,  

Social Sciences 
Editorial NOVA Publishers View 

4. Saura, J. R., Palos-Sanchez, P. R., and Correia, M. B. (2019). Digital Marketing Strategies Based on the E-Business Model: Literature Review and Future 

Directions. In Organizational Transformation and Managing Innovation in the Fourth Industrial Revolution (pp. 86-103). IGI Global. https://doi.org/ 
10.4018/978-1-5225-7074-5.ch005 

ISBN 0211-4364 Category 
Social Sciences,  

Marketing 
Editorial IGI Books View 

5. Reyes-Menendez, A., Saura, J.R. and Palos-Sanchez, P. (2020). Cyber Security and the Internet of Things: Anticipating the Leverage of Cyber Crimes 
with Interconnected Devices. In book: The Evolution of Business in the Cyber Age Digital Transformation, Threats, and Security. Publisher: Apple 
Academic Press. 

ISBN 9781771888103 Category 
Information Systems, 

Communication 
Editorial Apple Academic Press View 

6. Saura, J.R, Palos-Sánchez, P. y Reyes-Menéndez, A. (2018). El nuevo marketing en la pyme: oportunidades estratégicas de internet para la pequeña 
y mediana empresa. Capítulo 8. pp. 218-233. En Rincón, Y., Restrepo, J. y Vanegas, J.G. (Coords.). (2018). Estudios de Comunicación y Marketing. pp. 
330. Medellín, Colombia. Sello Editorial PUBLICAR-T. Tecnológico de Antioquia, Institución Universitaria  

ISBN 978-958-56958-6-3 Category 
Business and  
Management 

Editorial PUBLICAR-T View 

7. Saura, J.R, Debasa, F. and Reyes-Menendez, A. (2017). Juventud y Marketing Digital principales técnicas y perfiles profesionales del sector. In: 
Juventud: nuevos empleos emergentes. Revista de Estudios de Juventud, 118, 117-127  

ISBN 0211-4364 Category 
Entrepreneurship, 

Business 
Editorial 

Injuve (Instituto de 
Juventud) 

View 

 

8. Saura, J.R., Palos-Sanchez, P. and Río-Rama, M.C. (2020). Technology-based Tourism Businesses: Extracting Actionable Knowledge and Insights from 
Social Networks. In book: Technological Progress, Inequality and Entrepreneurship from Consumer Division to Human Centricity.  Publisher: Springer 
International Publishing. https://doi.org/ 10.1007/978-3-030-26245-7_4 

ISBN 978-3-030-26245-7 Category 
Business and  
Management 

Editorial Springer View 

 
9. Saura, J. R., Reyes-Menendez, A., & Palos-Sanchez, P. R. (2019). The Digital Tourism Business: A Systematic Review of Essential Digital Marketing 
Strategies and Trends. In J. Santos, & Ó. Silva (Eds.), Digital Marketing Strategies for Tourism, Hospitality, and Airline Industries (pp. 1-22). Hershey, PA: 
IGI Global. https://doi.org/10.4018/978-1-5225-9783-4.ch001 

ISBN 9781522597834 Category 
Comunicación y  

Educación 
Editorial IGI Books View 

 
10. Saura, J.R., Reyes-Menendez, A. and Palos-Sanchez, P. (2020). Innovación Docente y Redes Sociales: Twitter como herramienta de comunicación 
docente a través de comunidades digitales. En: El uso de las TICs en la Innovación Docente. Editorial Dykinson.  

ISBN Pending Category 
Comunicación y  

Educación 
Editorial Dykinson    View 

 
11. Holgado-Ruiz, L., Saura, J.R. and Rodriguez-Herraez, B. (2021). Activism in the Digital Age: Social Movements Analysis Using User-Generated Content 
in Social Media. Advanced Digital Marketing Strategies in a Data-Driven Era. https://doi.org/ 10.4018/978-1-7998-8003-5 

ISBN 9781799880035 Category Business Editorial IGI Global    View 

 

  

https://www.igi-global.com/gateway/book/279857
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https://www.igi-global.com/chapter/digital-marketing-strategies-based-on-the-e-business-model/216574
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12. Muniesa, R.L., Saura, J.R. and Díaz-Garrido, E. Adapting Digital Strategies to a New Era: A Delphi-Based Analysis in the Fashion Industry (2021). In: 
Advanced Digital Marketing Strategies in a Data-Driven Era. https://doi.org/ 10.4018/978-1-7998-8003-5 

ISBN 9781799880035 Category Business Editorial IGI Global    View 

 

13. Saura, J.R. (2022). How to Use Artificial Intelligence in Education? Current Insights and Prospects for Government Initiatives. In: Handbook of 
Research on Artificial Intelligence in Government Practices and Processes, 339-352, IGI Global. https://10.4018/978-1-7998-9609-8.ch019 

ISBN 9781799896098 Category Business Editorial IGI Global    View 

 
14. Saura, J.R. (2022). A Teaching Guide for the Use of Artificial Intelligence Tools at Universities: From Educator Skills to Practice Examples. In: 
Handbook of Research on Artificial Intelligence in Government Practices and Processes, 339-352, IGI Global. https://10.4018/978-1-7998-9609-8.ch017 

ISBN 9781799896098 Category Business Editorial IGI Global    View 

 
15. Mora-Cruz, A., Saura, J. R., & Palos-Sanchez, P. R. (2022). Social Media and User-Generated Content as a Teaching Innovation Tool in Universities. 
In Teaching Innovation in University Education: Case Studies and Main Practices (pp. 52-67). IGI Global. https://doi.org/10.4018/978-1-6684-4441-
2.ch004 

ISBN 9781668444412 Category Business Editorial IGI Global    View 

 
16. Saura, J.R. (2022, edited book). Teaching Innovation in University Education: Case Studies and Main Practices. 1-315. https://doi.org/10.4018/978-
1-6684-4441-2 

ISBN 9781668444412 Category Business Editorial IGI Global    View 

 
EMERGING SOURCES CITATION INDEX (CLARIVATE ANALYTICS) 

1. Saura, J.R., Palos, P, Debasa, F. (2017). El problema de la Reputación Online y Motores de Búsqueda: Derecho al Olvido . Cadernos de Dereito Actual 
8, pp. 221-229 
 

ISBN 2386-5229 Category 
Global Politics 

and Sustainable Law 
Access View 

2. Saura, J.R. (2018). Técnicas de Marketing Digital como método de venta en Comercio Electrónico. Un estudio de casos. Estudios de Economía Aplicada 
36 (2), 635 
 

ISBN 1697-5731 Category 
Business and Management, 

Economics 
Access View 

3. Palos-Sanchez, Saura, J.R., Reyes-Menendez and Esquivel, I.V.  (2018). Users Acceptance of Location-Based Marketing Apps in Tourism Sector: An 
Exploratory Analysis. Journal of Spatial and Organizational Dynamics Special Issue in Marketing and Tourism. 7(3) 
 

ISBN 2183-1912 Category 
Marketing  

and Tourism 
Access View 

4. Saura, J.R., Reyes-Menendez, A., Palos-Sanchez, P. and Filipe, F.  (2019). Discovering UGC Communities to Drive Marketing Strategies: Leveraging 
Data Visualization. Journal of Spatial and Organizational Dynamics Special Issue in Marketing and Tourism. 7(3) 

 

ISBN 2183-1912 Category 
Marketing  

and Tourism 
Access View 

5. Saura, J. R., Reyes-Menendez, A., de Matos, N., Correia, M. B., & Palos-Sanchez, P. (2020). Consumer Behavior in the Digital Age. Journal of Spatial 
and Organizational Dynamics, 8(3), 190-196. 

 

ISBN 2183-1912 Category 
Marketing  

and Tourism 
Access View 

6. Saura, J. R., & Punzon, J. G. (2020). Defining the Types of «Fakers» in Social Media. Marketing and Management of Innovations, 4, 231-236. 
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